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World Tourism Day
2014: Celebrating
Tourism and
Community
Development

E

thnic minority dancing and a spectacular Gong
performance from Xom Ai, Hoa Binh Province
took place in the Vietnam Museum of
Ethnology in Hanoi to coincide with the celebration
of World Tourism Day 2014.

can use to improve the
quality of their homestay
operations, promote
employment and
enhance their income.

The World Tourism Day is celebrated globally on the
27th September each year by the United Nations
World Tourism Organisation (UNWTO) with the
objective to raise awareness on the role of tourism
within the international community and to
demonstrate how it enables social, cultural, political
and economic values worldwide.

Highlights of this year’s
World Tourism Day were
the oﬃcial opening by Mr. Nguyen Van Tuan,
Chairman of VNAT and the handover of ESRT’s outputs
to community leaders. Participants were presented
with information of how community-based tourism
can become the catalyst of social cohesion and
creating job opportunities for local people. As part of
the event, a training seminar on Responsible Tourism
was organised for 30 participants to exchange lessons
learned from developing community-based tourism in
their specific locations.

ESRT supported Vietnam National Administration of
Tourism (VNAT) in the organisation of a full day event
aimed at highlighting Community-Based Tourism (CBT)
in line with the specific theme of the day as presented
by the UNWTO “Tourism & Community Development”.
Community-based tourism is still a new phenomenon
in Vietnam and it faces a variety of challenges, such as
the lack of an oﬃcial legislation policy framework, lack
of coordination of stakeholders and the benefits with
communities equally shared. There are no
comprehensive guidelines on how to establish,
develop and operate eﬀectively world class
community-based tourism enterprises. Realising this
issue the ESRT programme in collaboration with the
World Wide Fund for Nature (WWF) has developed a
Community-Based Tourism Handbook. This
market-based approach, aimed at providing
communities with simple guidelines covering the
methods, tips and practices for use. Additionally, a
Homestay Operation Manual has been developed,
which local communities in remote and rural areas

Community-based tourism is one of the activities that
the ESRT programme supports with the objective of
strengthening capacity, increasing product
competitiveness and enhancing public-private
partnerships. Together with the handover of specific
community support tools, ESRT has delivered
homestay trainings, Responsible Tourism seminars, as
well as support to 10 communal houses in
disadvantaged areas.
The ESRT programme continues its support to
communities with the roll-out of a suite of tailor-made
trainings based on responsible tourism practices.
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TOURISM
ADVISORY BOARD
PUSHES FOR
VISA-FREE ENTRY
Hawkins Pham, ESRT Advisor to the TAB

T

he Tourism Advisory Board (TAB) supported by
the ESRT programme held its 4th meeting on
July 10th in Hanoi. The culmination of the
meeting was the establishment of three working
groups to address key industry issues, including
Tourism Services & HR Quality, Destination Branding &
Marketing and Visa Policies. The working groups will
be led by members of the TAB in partnership with
oﬃcials from VNAT.

arrivals by 6 to 10 million per year by implementing
visa-free stays and eﬃcient visa-on-arrival systems.
These extra international arrivals would generate
US$7-12 billion in additional international tourism
receipts and create between 333,000- 654,000 new
jobs by 2016. The report also highlighted that Vietnam
could potentially increase tourism arrivals by up to
18% if it were to initiate a more eﬀective visa-onarrival system.

“We identified the most challenging issues facing
Vietnam’s tourism industry and established committees
to address these areas head on,” according to Ken
Atkinson, Vice-Chairman of the TAB. He added that,
“each committee will develop long-term programmes and
are open to broader industry participation.”

Although the government has not formally responded
to the visa waiver proposal, Vietnam’s Transport
Minister, Dinh La Thang, has announced that visa-free
entry will be extended to travellers from several key
markets, including France, Germany, the United
Kingdom, Australia and India. Minister Thang did not
provide an oﬃcial date for the commencement of the
programme but indicated that the MOT would
strengthen transport links with France, Germany and
the United Kingdom.

The first initiative to emerge from the working groups
is from the Visa Policy committee. In August, the
working group provided a formal endorsement of the
Ministry of Transport (MOT) proposal to extend Vietnam’s visa waiver to several countries.
Following the decline in travelers from the Chinese
market, the MOT issued a proposal to the oﬃce of the
Prime Minister to extend visa-free entry to several key
markets. Vietnam’s current visa exemption system is
applied to travelers from ASEAN member states,
whereby they are granted an exemption for 30-days.
Travelers from Denmark, Norway, Finland,
Sweden, Japan, South Korea and Russia, are granted
exemptions for 15-days.
According to a report published by the World Tourism
Organisation and the World Travel & Tourism Council,
countries within ASEAN can increase international

The TAB working groups intend to capitalise on the
momentum created by the Visa Policy committee and
plan to announce additional initiatives later this year.
The next TAB meeting is scheduled for December
2014.
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Introducing Vietnam Timeless
Charm Brand Guidelines
Le Tuan Anh PhD,
VNAT Vice-Director of Marketing Department

F

ollowing the Tourism Marketing / Branding
Strategy and Logo / Slogan development, in
August 2014 Vietnam National Administration
of Tourism (VNAT) introduced the Vietnam - Timeless
Charm Brand Guidelines supported by the ESRT
programme.
These guidelines are the result of in-depth analysis
and research by many experts. The main contents of
the manual focus on the brand identity of Vietnam
Tourism - Timeless Charm with its core tourism
attributes and four key products: coast, culture,
nature-based and city-breaks tourism.
Moreover, this manual provides directions and
suggestions that help application of the brand in a
creative and flexible manner based on designs in line
with the essence of the brand. It serves as a toolkit to
manage the tourism brand identity systematically and

consistently with the intended use to help Vietnam
Tourism produce promotion and communication
materials that are consistent in design and messages
to attract and engage Vietnam’s target audiences.
According to VNAT Chairman Mr. Nguyen Van Tuan,
“The brand guidelines are extremely useful for provincial
Departments of Culture, Sports and Tourism; centers for
promotion of trade, investment and tourism; tourism
businesses; tourism or tourism related associations and
organisations and individuals who directly or indirectly
participate in tourism promotion activities.”
For more information, please contact VNAT Tourism
Marketing Department in charge of brand
management and monitoring external
communications including printing, corporate
correspondence, presentations and advertisements.

Vietnam National Administration
of Tourism
Tourism Marketing Department
80 Quan Su street, Ha Noi
Tel: (04) 3942 3760 ext 171
Fax: (04) 3942 4115
Email: tmd@vietnamtourism.gov.vn
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Green Accommodation
Certification Scheme gets
ready for Business

A

ctive 24 hours a day, seven days a week, the
accommodation sector can place significant
strain on local water sources and power
supplies, generate significant extra waste, and
potentially result in the pollution of land and
waterways by unscrupulous operators. It is therefore
the responsibility of all accommodation operators to
“do their bit” to help protect and sensitively promote
the local environment and people, and contribute to
building stronger, more attractive destinations for the
long-term health of the tourism industry and the
welfare of the local people.
In response to this sustainability
challenge, the Vietnam Green Lotus
eco-label was born with the
vision of helping improve the
environmental performance and
competitiveness of the
Vietnamese hotel industry
through the promotion and
implementation of
environmental management
systems and environmentally
and socially responsible
operations.
Green Lotus, Vietnam’s only
nationally accredited eco-labelling
programme for the accommodation
sector, is being supported by ESRT through a range of
activities, the most recent of which is the development
of a professional and informative organisation
website. Oﬃcially launched in October 2014, the
website is based on best practice, and aims to inform
and clarify the eco-labelling scheme to Vietnamese
accommodation operators and encourage new
members to join through the promotion of an easy
and transparent application system. The website also
provides an important platform to give back to the
members in the form of cross-promotion of their
businesses and PR opportunities which highlight
green initiatives and activities undertaken by
members.
The Green Lotus website is, just one piece of a larger
strategy that ESRT is implementing to support the

growth of this important responsible tourism
initiative. With the piloting phase of the Green Lotus
scheme recently coming to a close, ESRT will be
assisting VNAT Hotel Department to implement a six
launch events which aim to transfer knowledge on
environmental best practice and raise awareness as
well as provide a platform for Green Lotus
membership to engage with the scheme.
Ms. Nguyen Thanh Binh, Vice Director of the VNAT
Hotel Department, notes, “Green Lotus certification is a
tool for tourism accommodation operators in Vietnam to
get oﬃcially recognised for best environmental and
professional practice by the country’s only nationallyrecognised sustainability label in the sector.”
“Going through certification enhances the sustainability
of businesses and encourages them to implement and
maintain high standard practices that will help managers, their staﬀ and the destination, to plan for the longterm,” added Ms. Binh.
Being awarded the Green Lotus
label will also give members
access to a range of other key
benefits including:
♦ Hotel listing on the Green Lotus
website and interactive map with
a direct link to hotel websites;
♦ Networking opportunities
with industry
stakeholders at Green
Lotus events;
♦ Feature and referrals by Green
Lotus of member hotels in green
expos, trade events, media
referrals and editorials;
♦ Eligibility for member hotel to be shortlisted to the
prestigious ASEAN Green Hotel Award;
♦ PR opportunities on the Green Lotus website that
feature a hotel’s green achievements; and
♦ Use of the Green Lotus logo on company
marketing material such as company websites,
brochures and flyers.
To find out more about Vietnam’s Green Lotus
eco-label for accommodation please contact:
Ms. Binh (VNAT Hotel Department, 0903.200.932) or
visit the new Green Lotus website at
www.greenlotushotelvietnam.com.

ENVIRONMENTALLY AND SOCIALLY RESPONSIBLE TOURISM
CAPACITY DEVELOPMENT PROGRAMME

Responsible Tourism
Study Tour to Central
Provinces for North
West Stakeholders
Mr. Do Dinh Cuong, ESRT Responsible
Tourism Study Tour Facilitator

T

he ultimate experience in
responsible tourism is
letting the stakeholders
know and experience it
first-hand. This can be achieved
using various formats, one of
which is for individuals or small
groups to visit tourism destinations
and organisations to learn about
social, economic and environmental
sustainability challenges they are
facing from tourism and good
practices being implemented.
To make this happen the ESRT
programme facilitates a series of
national Responsible Tourism
study tours to key destinations in
Central Vietnam, the Mekong Delta
and Northern regions to observe
and discuss sustainability issues in
tourism and to learn from good
practices that are proving to be
successful in Vietnam.

Tra Que Vegetable Village, Hoi An
Silk Village and Cam Thanh
Homestay, the Cham Museum and
Linh Ung Pagoda in Da Nang.
Everywhere they were warmly
received by local authorities,
businesses and communities and
exchanged experiences in
Responsible Tourism development
as well as tourism product and
service development.

The ESRT Responsible Tourism
Toolkit is the key tool used as the
foundation of topics for discussion.

Before, during and after meetings
and presentations an ESRT
facilitator engaged participants in
discussions about responsible
tourism. The aim of these
discussions was to balance the
learning from the practitioners
during the meetings and
discussions with academic theory.

Participants highly appreciated the
ESRT’s initiative in organising the
tour and strengthening of links
between tourism sector
stakeholders based on the shared
objective of mainstreaming
responsible tourism in their work
and fields of influence.

A highlight of the tour was the
contest “Discover Hoi An”. The
contest’s strict requirements in
team-building for the four teams of
the study were a real but
interesting challenge for all
participants.

The first tour of this kind has been
organised from September 9 - 13,
2014 for 21 people from Hoa Binh,
Son La, Dien Bien and Lai Chau
provinces and the Vietnam
National Village for Ethnic Culture
and Tourism. The group visited Hue
Royal Citadel and Khai Dinh Tomb,
the Phuoc Tich Ancient Village in
Hue; Hoi An Ancient Town with its
community-based destinations as
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ESRT
Destination
Survey
Produces
Results
Kai Partale and Hoang Gia Thu, PhD,
Tourism Market Research Experts, ESRT

T

he importance of collecting visitor feedback is
often underestimated; it is a critical tool
necessary to understand shifting preferences
of tourists due to changes in the social, political,
economic and environmental landscape.

Key findings of the visitor survey include:
•

With visitor feedback we can adjust our product
oﬀerings and associated marketing campaigns to
better ensure they continue to meet the demands of
the market. By encouraging visitors to give their
opinion on a tourism product, service or experience
we not only have an opportunity to improve our
product and service oﬀerings, but we can also
minimise issues (and complaints) from arising in the
first place which in the end, will help us to improve
visitation and increase sales/income.

Self-organised tours are far preferred by both
domestic visitors and international visitors.
Almost two-thirds of international travellers (62%)
and three-quarters of domestic travellers (73%)
prefer self-organised tours, with the remainder
preferring package tours (34% : 24%). Domestic
travellers, however, are more likely to organise the
travel by themselves.

•

To assist improve the Vietnam tourism sector’s quality
and range of service oﬀerings the ESRT programme
conducted a visitor survey of some 3,000 international
(English speaking) and domestic visitors in five key
tourism destinations: Sapa, Ha Long, Hue, Da Nang,
and Hoi An to gain a better up-to-date understanding
of the traveller profile, their needs, and levels of
satisfaction with Vietnam’s tourism product oﬀerings.

Visitors are staying almost twice as long in Hoi
An and Da Nang compared to Hue, Sapa and
Ha Long Bay. On average, guests spend almost
4.5 nights in Hoi An and Da Nang but only
between 1.5 nights -2.5 nights in Hue, Sapa and
Ha Long. Compared to international visitors,
domestic visitors spend fewer nights in Hoi An
(1.8 nights : 5.6 nights) and Da Nang (3.3 nights : 6.0
nights) and more nights in Ha Long (2.1 nights: 1.4
nights).

•

Vietnam’s destinations are attracting mostly
first-time international visitors. Almost 90% of
international tourists visited the destinations for
the first time. However, repeat visitation for
international visitors to the destinations continues
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guests consider nature / landscape (68.7% : 47.8%)
and atmosphere (58.8% : 29.1%) as the most
important factors for their stay at the destination,
followed by dining (51.5% : 28.4%), climate /
weather (45.3% : 28.9%), and accommodation
(48.8% : 21.6%).

to languish, constituting only 6%. Domestic visitors
however, show a more even spread, with 39% of
respondents being new visitors, 24% being 2nd and
13% 3rd time repeat visitors.
•

Visitors are travelling in small groups. Both
domestic and international visitors usually enjoyed
the trip with family (26.7% : 17.4%), a partner
(14.8% : 33.8%), or friends (23.7% : 20.5%).

In addition, both international visitors and domestic
visitors quite highly rate their satisfaction with these
factors, on average from 4.3 to 5.2 out of 6, with 6
being most satisfied.

Nature / landscape and atmosphere are the
most important factors for satisfying
destinations. Both international and domestic
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Internet access, tour guides, and transport
pick-up services are the top three services
used by visitors. Services most likely used by
international visitors compared to domestic visitors
are the internet (55% : 33%), tour guide (48% : 26%),
and pick-up service (32% : 28%). Other services
frequently used are tourism information services
(22% : 25%), health spa and massage (22% : 22%),
and public transport (20% : 25%).
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Visitors prefer 3-star
accommodation. Almost one
quarter (22.8%) of
international visitors, and one
third of domestic visitors (31.3%)
preferred to stay in a 3-star hotel. The next most
popular option for international visitors was staying
in a homestay (22.2%) and then a 4-star hotel
(13.9%). Domestic visitors next preferred to stay in
a lodge / hostel (18.9%) and then 1 or 2-star hotel
(17.4%). Only 12.4% of international visitors and
6.1% of domestic visitors used a 5-star hotel or
resort.

n

•

B)

The internet is by far the most important
source of travel information.
Almost 60% of international
travellers and 45% of domestic
Guest Satisfaction (6 = most satisfied; 1 = least satisfied)
travellers use the internet as the
main source of information for
6,00
their travel decision, followed by
“word of mouth” (33.7% : 32.3%).
5,00
More than 25% of
international visitors also
4,00
obtained information from a
travel agency / tour operator,
3,00
and only 16% from printed
material. Domestic travellers
2,00
however, are more likely to
obtain travel information from
the television (27.4%).
e

•

International Visitors

Both international visitors and domestic
visitors show a willingness to return and to
recommend the destinations to others.
Domestic visitors, however, appear more certain to
return in all five destinations. Both groups expressed
a willingness to recommend the destination to
others, with greater determination coming from
the domestic group.

To help ensure that the results of the survey can be
used to inform and improve decision-making, ESRT
plans to develop and disseminate destination profile
reports and implement technical workshops with
participating destinations to disseminate results,
challenges and lessons learnt. It is anticipated that the
destinations will then be able to carry on the survey
into the future and now have a benchmark to measure
performance.
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A

t an industry forum held on 18 June 2014 in Da
Nang, public-private consensus was reached
regarding the future of destination management in Da Nang, Thua Thien Hue and Quang Nam. A
two-tier destination management
coordination structure was discussed, with
responsibility for practical actions mostly to be
undertaken at provincial level. A high level support
and oversight body at regional (3 provinces) level was
also proposed.

•

Quarterly meetings of all interested industry
operators, tourism associations, business groups
etc.

•

Steering Committees focus on industry
engagement and industry education as well as
provincial action plan items

•

Steering Committees to actively engage with and
include “non-tourism’’ sectors essential to
delivering a quality tourism experience: urban
management departments, police, immigration,
transport, health, etc.

Supporting the
Development of Tourism
Destination
Management in three
Central Coast Provinces

•

Steering Committees become the key vehicle for
all stakeholders (public, private) to jointly influence
the strategic direction of the destination

Robert Travers & Ha Thanh Hai, Ph.D,
ESRT Destination Development Experts

The way forward agreed builds on the Memorandum
of Understanding on Cooperation for combined
tourism development signed by the provincial
People’s Committees of Da Nang, Hue and Quang
Nam and the Vietnam National Administration of
tourism (VNAT) on 27 February 2014. This
Memorandum commits the authorities to greater
cooperation on tourism management and
development mechanisms and policies; tourism
product development; publicity and promotion of
tourism; human resource development.

Provincial coordination
Building on this central direction, ESRT suggested
firstly initiating collaboration between public and
private sectors at provincial level by expanding
Provincial Tourism Steering Committees in each
province in each province. These bodies will play a
critical role in creating the platform for visitor
management, quality and further growth, and will
have responsibility for a range of functions, to be
defined by each province in accordance with its needs.
Each Steering Committee will appoint its own chairman
on a fixed term basis: The chairman could be from the
private or public sector, as each province decides.
Provincial agendas might include the following:

These bodies will establish Technical Working Groups
as required. There are likely to be at least three
working groups as follows: Management,
training and quality, Product development and
marketing, Industry communication and funding.

High level oversight body
At 3-province level it is proposed to build on the
existing agreement on destination management
whereby the DCST’s from the three provinces meet
once a year with the representatives of the Peoples
Committees.
A regional Destination Steering Committee (DSC) is
proposed which will be the lead tourism organisation
in the wider destination. The regional DSC will be
focused on strategy, policy and monitoring of
progress. It will meet one time per year (or more often
if its members decide).
The DSC will be responsible for the holistic
development of tourism in the region. Its
recommended functions include funding of Steering
Committees and joint activities, joint product
development and quality, joint marketing and
monitoring, ensuring value for money and results.
It is proposed that members will be representative of
the following organisations and drawn from both the
public and private sectors as follows:
•

Provincial/ DCST’s Directors or Deputy Directors in
charge of tourism (3)

•

Managers of 3 Provincial DCST’s (3)

•

Vice Chair of 3 Provincial Steering Committees

•

Leaders of Technical Working Groups (circa 9)

•

VNAT observer

ESRT is currently supporting the three provinces to
move these initiatives forward and first meeting is
planned for November 2014.
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ITDR: Turning Qualified
Capacities into a new
Generation of Consulting
Specialists
Prof. Dr. Martin Fontanari,
Tourism Organisation Development Expert, ESRT

D

riven by the vision “…to become the leading
institute of quality in tourism research,
consultancy and training in Vietnam…” a series
of seminars on facilitation techniques for project
management and best-practises for drafting
responsible tourism project proposals in tourism
consultancy work took place for the staﬀ of the
Institute of Tourism Development and Research (ITDR)
in August 2014.
The mission relied on one of the core activities of the
ESRT programme to build and enlarge the capacities
of tourism researchers and planners and thus ensure
an eﬀective institutional strengthening of the institute.
The development strategy includes a business
scenario to hold the No. 1 position in Vietnam and to
enlarge related consulting activities all over the
country and internationally as well as turning ITDR
into a more market-oriented organisation delivering
tourism consulting services.
The seminars have been developed to provide
consultants and researchers from ITDR with a
profound understanding on how to analyse situations
and problems, to develop tourism products, services
and projects as well as how to solve problems and to
gain a deeper insight into project barriers and the
challenges of the development of destinations. With
these techniques, the consultants were given a new
tool-set to work directly with their clients on
proposals or projects by integrating both scientific and
practical knowledge with a co-operative and
integrative approach of working together with
responsible players on-site.

The seminar on facilitation techniques for project
management was built on analysis of the initial
situation and prospective market situation for ITDR.
It consisted of four days of intensive lectures,
exercises and practical trainings. Participating at this
seminar, two groups of each 15 ITDR-specialists
worked on organisational, strategic or marketing
issues and developed individual approaches and
solutions. The techniques and methods applied will
directly influence the strategic development of ITDR
and the results were considered in the further
development of measures and projects for the
institute.
The additional seminars on best-practises for drafting
project proposals in tourism consulting consisted of
two diﬀerent groups of each 10 persons from ITDR
and external experts from universities in Hanoi. The
cases and methods concentrated on solving diﬀerent
tourism problems through a series of responsible
tourism case studies in the form of best-practiseanalysis and related exercises which can be later
applied to project fiches / proposals.
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W

ith the aim of helping meet the needs for a
qualified workforce for the tourism
industry in Vietnam, the ESRT programme
was tasked to revise the Vietnam Tourism
Occupational Standards (VTOS).
The revised VTOS have been developed and
benchmarked against international occupational
standards and ACCSTP (ASEAN Common Competency
Standards for Tourism Professionals) Standards. They
also follow the Guidelines from Decision No.
09/2008/QĐ-BLĐTBXH of the Minister of Labour,
Invalids and Social Aﬀairs (MOLISA) which set out the
principles and processes for the development of
National Occupational Standards.

The distribution of VTOS plus supporting material is
now being considered carefully to ensure the VTOS
system is made available to the industry as eﬀectively
as possible. In order to promote coherence of the
VTOS system in collaboration with stakeholders,
eﬀective relations with industry associations such as
VITA, VISTA, VHA and VBF-EuroCham with regard to
promoting to their members are important. ESRT will
also work with colleges and industry to promote the
relevance of the VTOS system to the tourism
education and training system as well as labour
market.
Plans are in place for dissemination and awarenessraising events, which are currently being rolled-out
throughout the country and followed by refreshment
trainings of those trainers who have been trained and
certified on the previous VTOS system as well as
orientations with the vocational education sector to
introduce the VTOS to supplement and enhance the
school curricula.

Tourism Product
Development - Endless
Opportunities for
Timeless Charm!
Kevin Moriarty, Tourism Marketing Trainer ESRT

Disseminating VTOS
to the Tourism
Industry and Colleges

The first VTOS dissemination workshops successfully
took place in Hanoi and Ho Chi Minh City in
September with great attendance of more than 80
participants in each workshop from hotel and tourism
businesses, tourism associations, media and tourism
colleges and VNAT. In a following 2.5 half days training
seminar already VTOS certified trainers have been
re-introduced to the new system.
Additionally, the new standards will also be made
available for wide dissemination throughout Vietnam
to all individuals or groups interested in raising the
standard of tourism services in Vietnam and can be
accessed through the following address
http://vtos.esrt.vn. under development

O

ver 70 tourism directors, managers and
administrators from the provincial
Departments of Culture, Sports and Tourism
recently completed five day seminars on tourism
product development and good marketing practices in
Vung Tau and Lang Co which were organised under
the ESRT programme.

The delegates spent the week considering ways to
develop their tourism potential in each province and
how to ensure that the diﬀerent segments of
international visitors are aware of the fantastic range

Ü
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Responsible Tourism
Training Programme
in Malaysia

O

n August 31st 2014, 20 tourism
administrators arrived in Kuala Lumpur,
Malaysia to participate in a 20-day
tailor-made training course on Responsible Tourism
Management which is funded by the ESRT programme
and oﬃcially opened by speeches of H.E. Professor
Nguyen Hong Thao, Ambassador of Vietnam to
Malaysia followed by a speech of Mdme Hoang Thi
Diep, Vice Chairwoman, Vietnam National
Administration of Tourism.

Ü

The primary purpose of the training programme at
Taylors University was to expose key provincial
tourism administrators to new concepts and forms of
responsible tourism and to examine the diﬀerent
approaches of how to manage economic,
environmental and social sustainability issues.
In detail, the training covered responsible and
sustainable tourism development, product
development and event management in tourism,
tourism service and quality management and
sustainable regional/spatial planning in tourism.
Site visits and meetings provided participants with real
cases of responsible tourism, the benefits in adopting
a responsible tourism approach, as well as its
challenges, where participants were given the
opportunity to ask questions and obtain a more
in-depth and first-hand account of responsible
tourism in practice than just academic theory.

of tourism experiences that are on oﬀer throughout
Vietnam. The workshops highlighted the need to
attract more visitors from overseas, as one participant
emphasised “overseas visitors bring money into the
Country which helps sustain jobs and brings new
investment into the tourism sector”.
A main theme which ran throughout the seminar was
the need to tell overseas visitors what there is to enjoy
and do in Vietnam-because many of them just don’t
know! Yes maybe they have heard of the beautiful
beaches and maybe they have heard of Halong Bay
but do they know about the world class UNESCO
sites? Do they know about the surprising ethnic
peoples and their traditions –do they know of
elephant races and fire walking and a place where you
can stay in one place and see the sun rise and sun
set? Well probably not-and that is the job to be
done–to inform the potential visitors of the story of
what Vietnam means to them. And the best way to do
this is for all the provinces to work together so that
they don’t compete with each other to attract visitors
but join together to make a more attractive and
appealing proposition which can then be taken to the
international markets.
Delegates also discussed the potential to develop new
products such as the City Plus experience for Hanoi,

Ho Chi Minh City and Da Nang, the International food
festival, the UNESCO themed trails and the
Independence Trail, all which could be developed by
linking what already exists and packaging in new and
exciting ways. The hard work that the delegates put
into the workshop was captured in their marketing
action plans which put forward a number of activities
to be carried out to develop tourism in their regions.
As well as sharpening up their marketing skills the
delegates also found it useful to get new insights and
information about tourism in each other’s province
and found it truly beneficial to network and discuss
future opportunities to work together and collaborate.
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Post Graduate Training Experiences
in Responsible Tourism Management
in the UK
Ms. Dao Thu Trang, Planning and Finance Department, VNAT

I

n order to enhance the human
resources capacity of the
Vietnam National
Administration of Tourism (VNAT),
I participated in an ESRT sponsored
long-term post graduate training
programme in Responsible
Tourism Management at Leeds
Metropolitan University in the
United Kingdom.

it was interesting for us to meet
and listen to amazing stories
shared by managers of some
small-scale travel-related
enterprises. From their talks, we
gained a deeper understanding of
how these ethical businesses could
succeed and pursue their passion
for developing responsible tourism
initiatives.

Firstly, studying in an international
environment by participating in the
course with eight other foreign
students helped me not only to
improve my personal development
but also enhance my professional
contact network. Thanks to the
helpful lectures and workshops
delivered by guest speakers, all of
us could study and exchange ideas
from diﬀerent cultures and
experiencing new ways of
approaching responsible tourism
issues.

This training programme provided
a lively picture of responsible
tourism management and essential
requirements for approaching the
triple bottom lines (environmental,
economic and social

We also had opportunities to go on
field trips or work with
travel-related companies. For
instance, together we travelled to
Scarborough to look at how local
people conserved and presented
eﬃciently their cultural values to
tourists whilst the beauty of
landscapes and excellent
environmental management
delivered through our journey.
Regarding to the business aspect,

benefits) aiming to achieve
sustainable development.
In the light of Vietnam’s tourism
development, I would believe that
building close and long-lasting
relationships between diﬀerent
stakeholders participating in
tourism industry and raising their
awareness of responsible
behaviors are fundamental factors.
To do this, responsible practices of
tourists, local communities, small
and medium sized travel-related
businesses should be highlighted
to raise awareness in the sector.

