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Celebrating
World Tourism
Day 2015 in
Vietnam

T

he Vietnam National Administration of
Tourism, with the support of ESRT World
Tourism Day 2015 with the theme “One billion
tourists, one billion opportunities” at the Ly Thai To
Monument in Hanoi, followed by a street parade of
electric cars.
According to the United Nations World Tourism
Organisation, more than one billion tourists travel to
an international destination every year. These billion
tourists have made tourism a leading economic
sector, contributing 10% of global GDP and 6% of the
world´s total exports.
This year with the theme “One billion tourists, one
billion opportunities”, is an occasion to highlight the
immense potential that tourism has to Vietnam’s
economy and raise awareness in the Government and
general public of the importance of tourism and its
social, cultural, political and economic value.
In his speech European Union’s Ambassador-Head of
Delegation, Mr. Bruno Angelet, recognised the notable
developments that Vietnam has made in terms of
infrastructure and facilities for the tourism sector,
which is an extreme positive side for the economy.
However, Mr. Angelet also mentioned, that the
infrastructure advancements must be complemented
by sustainable products and professional human
resources for the sector to be able to provide a
professional service to tourists and to be competitive
with neighbouring countries.

sustainability issues across the business sector that
has emerged in recent years, enabled by responsible
tourism trainings and tools such as labelling and
certification.
The Green Lotus hotel label one example designed to
provide assistance to Vietnam’s tourism enterprises to
identify potential investments and cost-saving
opportunities for sustainable decision-making to
ensure profitability and competitiveness in the hotel
business.
An often overlooked aspect of tourism business
linkages is that they also oﬀer opportunities for
increased investment in local communities. With the
community-based tourism support, VNAT/ESRT are
enhancing local economic opportunities and local
competitiveness among tourists demanding greater
local content.
Celebrating the World Tourism Day in 2015, was an
ideal opportunity to stop and reflect on the profound
impact that tourism has on the country of Vietnam
and how to manage its projected growth in a
conscientious and responsible manner.

With the support of the ESRT, many strategies and
tools for delivering responsible tourism practices
leading to greater competitiveness and sustainability
have been introduced to Vietnam. These include
opportunities to build on the increased awareness of
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VNAT and the TAB enter
into a formal
cooperation agreement
for Tourism Marketing

T

he Tourism Advisory Board (TAB) and the
Vietnam National Administration of Tourism
(VNAT) entered into a formal Memorandum of
Understanding (MOU) regarding tourism marketing.
The MOU was signed on October 1st 2015 at the
seventh meeting of the TAB in Hanoi.
The MOU enacted between the two parties stipulates
that the TAB and VNAT will implement joint marketing
initiatives focusing on specific international target
markets. The scope of cooperation will entail
E-Marketing activities, tradeshows, FAM and press
trips, and other promotional activities.
Addressing the TAB, Chairman Tuan of VNAT identified
ways in which the administration was addressing the
recent decline in tourism arrivals. Chairman Tuan
cited the visa waiver programme that had been
implemented earlier that month. He acknowledged
the industry’s feedback for needed improvements,
such as extending the duration to 30-days and for
broader communication about the visa waiver
programme. The Chairman also stressed the importance of working with business industry members on
various marketing and promotional activities.

identified areas where Vietnam was losing
lucrative business as a result of poor customs
procedures and regulatory constraints.
•

The HR Quality Working Group raised concerns
on the implementation of the national occupational skills and certification standards required
for the Mutual Recognition Arrangement on
Tourism Professionals. The working group
recognized that Vietnam will need to act quickly to
align itself with regional activity and that support
from other Ministries, such as Ministry Of
Labour - Invalids and Social Aﬀairs, is required.

•

The Marketing Working Group provided an
update on their process to appoint a creative
agency for developing an E-Marketing campaign
for Vietnam’s tourism industry. Since the last
meeting, the marketing group conducted a
comprehensive evaluation of partner agencies in
collaboration with VNAT’s marketing department.
The committee presented three shortlisted
candidates and underscored the importance of
appointing a firm with global qualifications. The
committee aims to appoint an agency in time to
deliver a campaign in Q1 2016.

Updates from the Working Groups
•

The Policy Working Group, led by Mr. Ken
Atkinson, Vice Chairman of the TAB, addressed
four primary issues: 1) visa policies, 2) land and
tax issues, 3) MICE (Meetings, Incentives,
Conferences and Exhibitions) and 4) tourism law
amendments. The working group praised VNAT
and the government in its expansion of the visa
waiver programme to include key European
countries. However, the committee highlighted
areas for improvement. The Policy Working Group
also raised new issues with regards to MICE, and

Chairman Nguyen Van Tuan awarded the medal “For the cause
of Culture, Sports and Tourism” to Ms. Nguyen Thi Thu Hang,
Oﬃcer of the EU Delegation.
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Sharing Market Information at ITE 2015 in HCMC

T

he International Travel Expo (ITE) 2015 in Ho
Chi Minh City was accompanied by several
workshops, seminars and press conferences in
the areas of tourism source market information,
tourism promotional activities and brand
management. It has successfully brought together
leading businesses, tourism authorities and
researchers from across Vietnam, with the purpose of
identifying challenging problems facing the
development of tourism marketing in key source
markets, and shaping future marketing directions
through combined actions of high quality promotional
campaigns.
In the course of ITE, ESRT continued the tradition of
promoting collaboration among multiple areas and
supported the Vietnam National Administration of
Tourism (VNAT) and the Vietnam Tourism Association
(VITA) with exciting market information during the
workshops and seminars.

One workshop was held in collaboration with VITA to
increase the eﬀectiveness of tourism promotion to
the Western European market. Attending the
workshop, Kai Partale, ESRT expert, presented how to
enhance tourism promotion activities of Vietnam in
Western European countries. The presentation
highlighted a marketing approach with a series of
actions necessary to attract European tourists to
Vietnam in a sustainable way.

information of Vietnam products and image. The farm
trip oﬀered a great
opportunity to inform the delegates about how
Vietnam is taking care of its tourism resources while
responsible tourism contributes to the journey of
making Vietnam a must visit destination.
ESRT experts further presented in seminars on
international tourist arrivals to Vietnam and provided
an insight into source markets, in particular on trends,
traveller profiles and trade characteristics of the
German and the UK market.
At a final seminar focusing on the brand of Vietnam
tourism, Kai Partale delivered a presentation on
“Vietnam Tourism Brand Management - Branding
Destinations Responsibly”. The seminar was also
attended by Mr Samir Dixit, Managing Director of
Brand Finance Asia Pacific, who showed how
Vietnam’s tourism sector contributes to the overall
Nation Branding of Vietnam. In 2014, Vietnam ranked
at 42 out of 100 economies and moved up 2 ranks
with the tourism pillar being the only one that showed
a strong increase since 2012. So, the brand value of
Vietnam with 172 billion $ is mainly up due to tourism.
Mr Dixit commented, “that the eﬀorts VNAT in
collaboration with ESRT has put behind the brand
development of ‘Vietnam Tourism – Timeless Charm’ show
encouraging results!”.

The ultimate in selling a
destination to the travel
trade is letting them come to
Vietnam to experience the
best it oﬀers first hand. At
the same time of ITE, VNAT
organized a familiarisation
tour for Tour Operators and
Journalists from European
source markets and ESRT
Team Leader, Mary McKeon,
supported the international
press conference and
provided the most up to date
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Connecting
tourism products
in the Central
Coast

T

he provinces of Thua Thien - Hue, Da Nang and
Quang Nam are amongst the most visited in
Vietnam. Blessed with a magical mix of some
of Vietnam’s most magnificent beaches, a number of
World Heritage cultural sites, the bright lights of a
dynamic river city, and natural wonders inland, it is no
wonder the region is quickly establishing itself as one
of Vietnam’s most popular tourism destinations for
local and international visitors alike.
To date, the tourism products contained within the
region have tended to be developed and promoted
separately, by each individual province. However, with
ESRT research indicating visitors to the region typically
include visits to two or more of the other three
provinces in their trip, it makes sense for the
provinces to collaborate more closely in the
co-ordinated development and marketing of the
tourism products in their region. Such a regional
destination based approach is commonplace overseas
with benefits of enhanced eﬃciency in tourism sector
activities and eﬀectiveness of spend.

With this in mind, ESRT has been working with the
three Central Coast provinces of TT Hue, Da Nang and
Quang Nam to improve and strengthen sector
functioning and product competitiveness through the
establishment of a collaborative regional tourism
body for the three provinces. With ESRT’s support a
memorandum of agreement between the three
provinces has been achieved, a structure for regional
collaboration devised, and a regional destination
development strategy prepared. ESRT’s assistance has
now been to support the regional technical working
groups begin implementing their first activities to help
get them oﬀ the ground.
With the objective of strengthening the region’s
tourism product competitiveness and fostering
greater public-private dialogue, in June 2015 ESRT
began work with the region’s Tourism Product
Development Technical Working Group to strengthen
collaboration in the development (and marketing) of
the tourism products of the three provinces at a
regional level.
Initially, it was necessary for the three
provinces to agree on which tourism
products would be prioritised for
development and promotion at the
regional level. After numerous
roundtable meetings with government
and business representatives,
technical working sessions, and
industry roundtable events a
consensus had been reached, with five
key products identified for each
province that fit into three key clear
product lines of coast & islands,
culture, and nature & CBT (see below).
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Regional level primary tourism products identified for region

Coast & Islands

Culture

Nature & CBT

Product

Province

My Khe & Pham Van Dong Beach

Da Nang

Cua Dai & An Bang Beach

Quang Nam

Cham Islands

Quang Nam

Hue Heritage Complex (including Royal Music)

TT.Hue

Perfume River tombs & temples

TT.Hue

Marble Mountains

Da Nang

Cham Museum

Da Nang

Hoi An Town

Quang Nam

My Son Sanctuary

Quang Nam

Hue cuisine

TT.Hue

Thanh Tan Hot Springs

TT.Hue

Son Tra Peninsula

Da Nang

Ba Na Hills

Da Nang

Thu Bon River Craft Villages*

Quang Nam

Thanh Toan Village

TT.Hue
* Includes: Thanh Ha, Kim Bong, Tra Que, Lang Triem Tay

With regional level products selected, the next step
was to reach agreement on how the products could
be clustered and connected at the regional level.
Based upon stakeholder understandings about
existing and trending market dynamics three key
clusters of tourism products were identified; a North
Central Coast cluster (includes the priority tourism
products found in central/north TT Hue along the coast),
a South Central Coast cluster (priority coastal tourism
products located along the coast in Southern Hue,
Da Nang and northern Quag Nam), and a Central Coast
Hinterland cluster (priority tourism products located
across within the inland region across all three
provinces).
In order to connect the priority tourism products
three key strategies were defined:
1. Heritage Road (linear route): Strengthening of the
Heritage Road route that travels along the coast
from Hue in the north through to Hoi An in the
south via Da Nang which links together the
region’s cultural products.
2. “Beach paradise” tourism hub (inter-provincial
cluster): Focused development and promotion of
the coast and island products between Lang Co
Beach (TT Hue) in the north through the Da Nang
coastal region and ending at Cua Dai beach in the
south (Quang Nam).

3. Nature Trail (touring circuit): A route that loops
along the coast and then heads inland and
connects to the Ho Chi Minh Highway taking in
many of the region’s best known and emerging
nature and CBT products.
The connected region

In order to support the strengthening of the region’s
tourism products a gap analysis was also conducted
that considered their functioning within the routes
and clusters that had been identified. From the
analysis twelve key product development recommendations were identified for the region which range
from improving interpretation at cultural heritage
sites, through to improving the range and quality of
services and activities in beach destinations,
strengthening the protection of key traditional villages
from urbanisation and modernisation, and strengthening the development, promotion and co-ordination
of Central Coast tourism festivals and events.
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Connecting
Products for joint
development in
Mekong Delta
Region

A

n Giang, Kien Giang and Can Tho Provinces
are very important domestic Tourism
destinations capturing more domestic visitor
than the combined other nine Mekong Delta
provinces and are enjoying good growth in
international tourism in recent years. These three
provinces also have some of the most variable
tourism resources in the Mekong Delta (MD). With
rivers, canals and orchard tourism in Can Tho,
religious tourism in An Giang and Coastal and island
tourism in Kien Giang, this region has a remarkable
advantage in developing unique products for
provincial and regional tourism.
However, from the perspective of the ESRT experts,
the three provinces do not yet form a regional
destination at present, as there is no common identity
in term of geographic recognition. It is also facing
some issues relating to sustainability for example,
short length of stay, limited developed products,
service quality, overcrowding, tired orchard/floating
market product oﬀer to name a few.
Addressing these issues, ESRT has worked with the
Departments of Culture, Sports and Tourism of the
three MD provinces to strengthen tourism
management and product competitiveness through
the establishment of a collaborative regional tourism
board. With ESRT's support, a Memorandum of
Understanding was signed in 2014, in which three MD
provinces committed to entering a joint tourism
management and development mechanism with the
formation of a Regional Steering committee.
ESRT’s assistance for three MD provinces focuses on
further region’s tourism product competitiveness and

fostering greater public-private dialogue. Thereafter,
ESRT’s experts were mobilised to the region to
conduct a technical research on priority product
identifying and developing a gap analysis which aims
to help the region to improve collaboration in product
development.
Following from desktop research, many roundtable
meetings with three provincial stakeholders, site
investigations as well as consulting meeting with tour
operator companies, priority products in each
province were agreed and identified accordingly to
three categories:
•

Nature –based products,

•

Eco-CBT products and

•

Historical – Cultural products.

From these categories ESRT experts proposed eight
main clusters of tourism products for the region set
out as follows:
1. Long Xuyen city and its’ vicinity
2. Chau Doc city and its vicinity
3. Can Tho city and Ninh Kieu district
4. Cai Rang – Phong Dien – Binh Thuy – Omon –
Thot Not
5. Rach Gia – Hon Dat – Kien Hai
6. U Minh Thuong
7. Kien Luong – Ha Tien
8. Phu Quoc
For regional joint product development and
promotion, five tourism routes were identified,
discussed and proposed including:
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•

Towards spirituality - poetic Ha Tien (Ho Chi Minh Chau Doc - Ha Tien)

•

Poetic Orchard (Ho Chi Minh - Can Tho - Ha Tien)

•

Three Provinces, one Experience (Ho Chi Minh Chau Doc - Ha Tien - Phu Quoc - Can Tho)

•

Orchards, sea and islands (Can Tho - Kien Giang Can Tho)

•

Paradise on Jade Island (Can Tho - Phu Quoc Can Tho)

In order to help further the region’s product
development process, beside a gap analysis which
identifies the functioning of products within routes
and clusters, actions were proposed. The focus being
to strengthen three provinces Steering Committee
(Regional - Coordination Board), establishing Tourism
Product Regional Working Group, establishing
regional tourism public - private sector cooperation
and communication platform, and implementing a
targeted capacity building programme based upon
products gap analysis, which will continue to be
supported by ESRT in the next period.
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Responsible Tourism
in the spotlight of
Vietnam’s Tourism
Education and Training
Sector

N

owadays, competency-based occupational
skill standards are economically and
educationally important, as they are the
prime instrument to ensure relevance, transparency
and quality of the outcomes of the education and
training process. With this in mind a discussion took
place on how to eﬀectively use ESRT supported
materials on competency-based standards including
Responsible Tourism issues in the education and
training system.
A workshop with over 100 stakeholders from policy
makers, industry leaders, education and training
providers and private sector who are contributing to
the enhancement of tourism human resources of
Vietnam was held in August 2015 in Nha Trang
Tourism Vocational College. The forum was supported
by the ESRT Programme to deliberate on the most
important changes and trends in the labour market
and how the vocational education and training system
can respond. The workshop provided an opportunity
to exchange and share knowledge on the current
situation of tourism training and vocational education
in Vietnam.
Speaking at the workshop, Mr. Alejandro Montalban
Carrasco - Head of Co-operation Section of the EU
Delegation to Vietnam noted, “We see here in Nha
Trang the construction of modern resorts with world famous hotel brands. This is an extreme positive side for
the economy, however the infrastructure advancements
should be complemented by strong and professional
human resources for the sector to be able to provide a
high professional service to tourists and to be competitive
with neighbouring countries.”

The recent legislation in relation to Vocational
Education and Training and Employment in
preparation for ASEAN integration in January 2016
and its mandatory requirements to ensure that the
national occupational skills standards comply with
ASEAN MRA have presented Vietnam with a clear way
forward in relation to the tourism sector. Addressing
this context of change, in the first session of the
workshop, leaders and policy makers discussed about
the future improvement and sustainability of TVET in
Vietnam, the continuation application of competencybased trainings and a responsible transmission
process to turn Vietnam Tourism Certification Board
into Vietnam Tourism Professional Board.
In the second session, Education and Training
providers like Kien Giang Economic - Technology
College, Vietnam - Australian Vocational College and
Pegasus International College shared their
experiences in integrating the tourism standards in
their curriculum, and Ha Long University presented a
scientific approach to incorporate Responsible
Tourism into the tourism education landscape. From
the employer’s perspective, Muong Thanh Hospitality
Group shared their experiences of trainings in the
workplace with a presentation on “competency-based
trainings based on occupational standards”.
Commenting on the outcomes of the workshop, ESRT
Team Leader Ms Mary McKeon said “It’s now the
responsibility of all the stakeholders to embrace their
own important role and work collectively to strengthen
tourism education and training, to enable Vietnam
become a world class tourism destination with the
associated human capital skills and services that meet
the needs of a growing tourism sector”.
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Enhancing teachers’
and school
management
capacity

S

eeds of change that will aﬀect how tourism
operates for years to come have been sewed in
five tourism colleges (Lao Cai, Son La, Nghe An,
Gia Lai, Kien Giang) that are in a good position to
provide key skills development in tourism.
ESRT equipped these schools with limited supplies
and trained their teaching staﬀ in various VTOS
competency-based training courses. Furthermore,
ESRT’s experts worked closely with the schools to integrate relevant VTOS training programmes and teacher
training aimed at providing skills enhancement for
employment.
The school mentoring was an intense working
relationship between ESRT experts and members of
the supported schools in which personal guidance
and support were given in relation to the occupational
standards and the integration of responsible tourism
issues into the training programmes. The mentoring
was designed and conducted for school management
and the tourism faculty in each of the five schools to
develop the capacity to deliver quality training, create
an understanding of what the delivery of quality
vocational training entails and equip them with the
competencies to better manage the tourism training
delivery with the resources provided by ESRT.
“When the principle of Kien Giang Economics and
Technology College informed us that the EU’s ESRT
programme had selected us as one of its beneficiaries for
improving vocational training in responsible tourism, the
staﬀ from the tourism faculty were jumping with joy”,
recounts Ms. Luong Ngoc Bich, Deputy Head of
Tourism, Kien Giang Economics and Technology
College.

with the latest thinking, particularly in relation to how we
should manage tourism sustainably”, says Ms. Luong.
“After attending an ESRT workshop on responsible
tourism, I became so highly motivated about the need to
grow tourism sustainably for the benefit of our people,
local economy and environment, that I went home and
developed a plan to implement a new training course for
my students that incorporates the principles of
responsible tourism”, says Ms. Luong.
“ESRT’s work with Kien Giang Tourism School has really
transformed how we teach tourism”, says Ms. Luong,
“I think you will find that in time to come, the industry in
our province will be following a more sustainable path as
our students graduate and reach decision making
positions in the tourism sector”.
“Our college tries to make the best use of the limited
resources we have”, says Ms. Luong, “But the new
practice tools and instruments we have as a result of the
ESRT support have created a more enabling environment
for the teachers and trainers to conduct responsible
tourism training courses in Front Oﬃce, Tour Guiding,
Housekeeping and Food and Beverage Service”.
“With the knowledge and facilities provided by ESRT we
hope that our college will set an example for other
colleges in Vietnam to follow on how to integrate
responsible tourism at the very core of course
development”, says Ms. Luong.

“Our tourism curriculum has served us well over the
years, but tourism is changing so quickly in our region
and we were beginning to find that it was not keeping up
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Building on Responsible Tourism
practices across Vietnam

W

ith the help of ESRT the Government of
Vietnam is focussing on alleviating
institutional impediments to tourism
development and capacity development for the entire
tourism sector in Responsible Tourism.
One of the key methods for ESRT to raise awareness
on Responsible Tourism has been through the development and integration of Responsible Tourism training courses into the formal and informal tourism
education and training sector, specifically targeting
schools and colleges, businesses involved in tourism,
and provincial tourism departments.
Staﬀ capacity development: Traditional training is
based on knowledge and understanding. The
emphasis in competency-based trainings however, is
not just on knowing, but on performing. The ESRT
competency-based trainings focused on the
development of work skills that have been identified
and agreed on by industry within the occupational
skills standards. Instead of a theoretical approach,
competency-based training is a practical,
workplace-based approach which equips trainees with
the skills that industry needs.
Industry involvement: Industry involvement was the
key to the success of ESRT’s capacity building training
programmes; representatives from industry were
involved in all consultations with the competencybased skill standards development process and
participated in the responsible tourism training
programmes and workshops. Developing the courses
in line with the businesses needs meant that the skills
developed match current industry needs by
integrating Responsible Tourism issues.
Results: As a result, to date, and to generate action in
the mainstreaming of Responsible Tourism practices

the following key stakeholder groups received
professional skill enhancements
•

Over 4.500 participants from Communities,
Accommodations, Authorities, Protected Areas,
Craft Villages, Travel & Tour Operations and
Cultural Heritage Sites were trained in Responsible
Tourism,

•

Nearly 2.500 tourism stakeholders received
training in Community-Based Tourism, Homestay
Operation, Tourism Information Centre Operation
and various Responsible Tourism Marketing
Management courses,

•

More than 2.000 participants received
competency-based skill training including the
concepts of responsibility in Training of Trainers,
Hotel Management, On Site Tour Guide, Small
Hotel Management, Tourist Boat Service and
others.

Impact: These courses have had a great impact on
the work of the beneficiaries, who have not only
experienced immense professional benefit, but are
also now role models within their sector/organisation
and communities. They are confident advocates for
responsible tourism awareness and are paving the
path to a sustainable future in tourism for Vietnam.
Lessons learned: The capacity building training in
Responsible Tourism has demonstrated that a tailored
programme for Vietnam tourism based on the
Responsible Tourism Toolkit can be reasonably
adjusted to include the various tourism stakeholder
target groups the sector depends on. By networking
with VNAT, schools and industry, successful
responsible tourism trainings can be further applied
beyond the EU-ESRT funded support.
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Mentoring
homestay operators
to better link with
businesses

O

ften found in the mountainous northern and
central regions of Vietnam where many
traditional ethnic minority people live, the
homestay experience normally combines basic family
hosted accommodation in a traditional village house
with meals, a cultural performance, local tours and
the purchase of handicrafts.
While homestays are a niche within the broader
accommodation sector in Vietnam, if developed
according to a market-based approach, homestays
can be a viable livelihood option/supplement to rural
community members whose other accessible
livelihood options may be limited.
ESRT has provided small equipment to ten community
centres in villages across Vietnam, delivered trainings
in customer service skills and homestay service
management and supported with promotion
activities. After intensive homestay operation trainings
in 2012-2013, nearly 500 homestay operators have
been trained using an innovative training
methodology and an active learning approach with
the objective of strengthening employment and
increasing household income. Modules included
hygiene and caring for the environment, customer
service, housekeeping, food & beverage service,
maximising sales, low cost marketing etc.
As a follow-on, ESRT organized in 2015 another series
of homestay mentoring sessions to better connect
them to tourism businesses. The sessions provided
practical guidance to households in the remote areas
of the Northwest, Central Highlands and Mekong
Delta, such as Hoa Binh, Can Tho, Dien Bien, An Giang,
Lai Chau, Yen Bai, Phu Tho, Dak Lak, Kon Tum and
Thanh Hoa provinces.
The mentoring of homestay operators and those who
are interested to invest in homestay businesses
helped operators to identify issues that needed

improvement. Participants assessed the situation in
order to identify the problems in the business and
reviewing the existing marketing materials of
households. They also identified the specific
characteristics of the area, local tours, maps and tour
programmes of the broader destination.
“We developed simple homestay signboards, mapped out
tourism attractions, activities and packages which help us
to better create business partnerships” a participant
from Ai village said.
Ms. Hanh from Moc Chau, commented “It is funny that
we have a diﬀerent point of view on the design of homestay decoration. We would like to use modern furniture
and equipment in bedding and bathing areas, however
tourists, particularly international travellers like simple
and natural decoration which are more ecological. It is so
diﬀerent! We will try to cope with this market taste!”
Another operator from My Hoa Hung in An Giang
added “When tourists look at the furniture that I made
from bamboo such as a mirror frame, toothbrush
hangers, cups, clothes hangers and the lighting system.
They really liked it, as it was made of environmentalfriendly materials and as such can make a diﬀerence.”
However, marketing and promoting the homestay is
critical to inform potential customers about the
business and should also be maintained to ensure
guests continue to come. Ms. Mai from Hoa Ban
Homestay in Moc Chau said that she will pay attention
to onsite promotion and marketing by oﬀering a high
service quality and a creating uniqueness in the stay.
It is hoped that the ESRT supported initiatives will help
homestay owners to strengthen their businesses and
increase their incomes through the achievement of
higher standards in their operations.
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Sharing knowledge,

growing responsible
tourism and
accountability

A

workshop was organized with the support of
ESRT in Ha Long city for 66 alumni who have
successfully completed responsible tourism
management training courses at three international
universities, namely Leeds Beckett University in the
United Kingdom, Breda University in the Netherlands
and Taylor’s University in Malaysia to discuss the
eﬀective application of knowledge and skills of
responsible tourism management in Vietnam.
Participating in the tailor-made training courses
provided by the ESRT from 2013 to 2015, tourism
authority administrators from Vietnam National
Administration of Tourism and provincial Departments
of Culture, Sports and Tourism had an opportunity to
enhance their capacity, thus contributing to human
resources development of the industry for a
long-standing future.
They were equipped with the knowledge of Responsible Tourism Management, including key topics such as
Sustainable Tourism Development, Tourism Policy,
Tourism Strategy and Planning, Destination
Management, Destination Marketing, Market
Research, Product Development, Tourism Branding
and Promotion.
Through discussions and presentations, the workshop
created a forum for those who returned to share their
knowledge and spread the ideas, so that invaluable
knowledge resource will not be wasted. Topics which
were discussed focussed on how can ethical tourism
business management, tourism service and quality
management, product development, event
management and marketing be strengthened
responsibly in Vietnam tourism.

One of the participants of the course in Malaysia,
Mr. Nguyen Thanh Tam from Phu Yen Department of
Culture, Sports and Tourism said that the course was
really a good opportunity for state tourism management
staﬀ to improve their knowledge and skills of responsible
tourism management. He said “after finishing the
course, I managed to apply what I had learnt from the
homestay model in Banghuris, Malaysia, to the preparation of the project for homestay development in the
vegetable village of Ngoc Lang, Binh Ngoc Commune, the
city of Tuy Hoa, which was quickly approved by the Phu
Yen Province People’s Committee and put into
implementation.” Local farmers are now busy rotating
vegetable and flowers all the year round to meet
tourist demands while they come to visit the village.
Speaking at the workshop, Ms. Nguyen Thi Thu Hang Programme Oﬃcer, Co-operation Section of the
European Union Delegation to Vietnam, noted the
strong partnership between Vietnam and European
Union with over 12 years in supporting the tourism
sector and an excess of 20 million Euros was allocated
to support strengthening the delivery of tourism
services and to build capacities and strengthen the
foundation of the Vietnamese tourism sector for
socially and environmentally responsible tourism and
inclusive growth.
It is hoped that with the expertise acquired, the
alumni will ensure a shift in the outlook and their
attitude to adapt responsible tourism practice in
tourism development, planning, promotion, product
development, emphasizing environment
enhancement and poverty elimination as well as
acquiring the leadership and management skills
required to implement responsible tourism actions.

